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Writing your Statement

Guidelines for writing a good statement

How to improve your statement

Instead of... Do this:

Address as many of the criteria as
possible, utilising key facts and
statistics to demonstrate your
points.

Focusing on one or two points in
great detail.

Break up your points with headers,

Writing a long block paragraph and use bullet points where

with no key points.

relevant.
Including vague statements like Include statistics to back up your
‘We improved our sales for 2025'. | claims.

Any questions email abia@booksandpublishing.com.au
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How to address the criteria in your statement

Criteria

Operations,
sales or buying

Year on year
sales statistics
and growth

Marketing and
publicity, or
any other
innovative
promotion

Customer care

Staff care and
development

Any other
notable

company
initiatives

What to consider

How have you improved your processes for the
2025 calendar year

What obstacles have you faced, and how did you
overcome them?

Including statistics, how have you grown or
maintained your sales and/or market share?
What challenges have you faced, and how has that
been reflected in your sales and/or market growth?

How have you executed successful marketing
campaigns in your bookshop/company?

Including specific examples, describe any social
media campaigns, promotional strategies or events
that have increased your customer engagement.

How have you adapted to improve customer
experience? How do you address the needs of your
customers, taking into account any relevant local
community challenges?

Have you improved customer engagement? You
could include newsletter or social media growth
statistics or event attendance rates.

What do you offer your staff to ensure a positive
working environment?

This could include staff benefits, mental health
initiatives or training opportunities.

What makes your bookshop/company stand out
from the rest of the market?

This could include charitable donations, community
engagement, accessibility and more - be creative!



